
EDUCATION
Purdue University, May 2011
B.S. Computer Graphics Technology with a concentration in Interactive Multimedia and Web Development
Minors in Computer Information Technology and Political Science
3.78 Major GPA, 3.26 Overall GPA

BAUMANN.NIC@GMAIL.COM / NBAUMANN.COM
SAN FRANCISCO, CALIFORNIANICBAUMANN

references upon request

RECOGNITION
Senior Design Project (Inbahx)
• Best Project
• Best Final Presentation
• Best Pecha Kucha Presentation

SKILLS

Extensive experience Average experience Basic experience
HTML/CSS/LESS
PHP/MySQL
JavaScript, jQuery (UI and Mobile)
CodeIgniter, WordPress
UX design
Adobe Dreamweaver
Adobe Photoshop

ASP.NET C#
MS SQL
XML
Microsoft Visual Studio
Adobe Illustrator

ActionScript 3.0
Joomla!
Zend Framework
Adobe Flash
Systems Analysis and Design
Systems Architecture

LANGUAGES: Fluent in French, German reading and conversation skills

ACTIVITIES

Vice President of the Purdue Model United Nations organization, 2009-2010
• Participated in conferences at Harvard and in Chicago
• Debated global issues with students from all around the world

EXPERIENCE
Regenstrief Center for Healthcare Engineering, Web Programmer
• A Grant which to reduce paperwork in the doctor’s workplace and increase efficiency
• Built a patient management system using ASP.NET C#, MySQL and jQuery which was later converted to PHP
• Responsible for the UI of tablet devices, touch screen devices and desktop computers

ICON Worldwide, Web Developer
• Developed multilingual websites using CodeIgniter, WordPress and PHP
• Crafted HTML, CSS and JavaScript websites based on PSD files
• Improved user interaction of websites on mobile and tablet devices thru the use of jQuery 
• Responsible for social media integration and SEO
• Interacted with designers and clients on a regular basis
Clients: University of St.Gallen, Why Not Enterprises, Riza Trust Services, and Carlo Image Consulting

Buhler, Switzerland, May 2010 - July 2010

West Lafayette, Indiana. August 2010 - February 2011

President of the Purdue University Gamers Group, 2010-2011
• Completely rebranded and relaunched the group from scratch with a new brand identity, website overhaul,                                                                              	
   social media presence and on-campus marketing to increase membership, visibility on campus and attract        	
   corporate sponsors
• Secured a partnership with NOS Energy Drink worth more than $5000 a year
• Responsible for managing a team of more than 20 staff members
• Organized events for companies such as Zynga to benefit students on campus
• Coordinated the group’s flagship event, the BoilerFrag LAN party, for more than 100 gamers which included           	
   developing a brand and marketing campaign for each event


